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Changing the way people feel 
about insurance

Our Vision
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Promise and Tagline
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Our values
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Our tone of voice

The FWD brand tone expresses our personality and makes us stand out from our competitors.
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Color Logos
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Logo Don’ts
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Tagline and URL lock-up
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Placement and usage
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Primarily we are an orange 
brand.

Color Guidelines
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Color Ratio
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Primary Tint Colors
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Note: Only used for

illustrations
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The bright side box
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Standard call-out boxes
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Font Usage

FWD Circular TT Bold – used for Headlines

FWD Circular TT Medium – used for Sub-headlines

FWD Circular TT Book – used for body copy

When it is not possible to use FWD Circular, use Arial which is readily available on any PC or Mac.
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FWD photography criteria

• Our photography style adds a humanistic element to our communications.
• It is an important way for us to demonstrate our promise: to "Celebrate living".
• FWD imagery depicts people living their lives to the fullest in vibrant, energetic and even 

subtle moments.



Thank you!
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